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INTRODUCTION

Bai thuyét trinh nay dung dé dé xuat
dinh huéng thiét ké va nén tang kj thuat

cho website Intenso Coftfee Roasters.




PART (1 PROJECT ANALYSIS

BRAND ANALYSIS PROJECT ANALYSIS

PHAN TICH PHAN TICH
THUONG HIEU DU AN

1.1 Giéi thiéu Thuong hiéu

1.4 Giai phap Website

1.2 Nhu cau va Kho khan 1.6 Gia tri Website mang

cua Thuong hiéu

lai cho Thuong hiéu

1.3 Do6i tuong Khach hang va 1.6 Gia tri Website mang

Nhu cau trai nghiém lai cho Khach hang




®RAND ANALYSIS
1.1 GIOI THIEU THUONG HIEU

Intenso co§§ee Roasters

Intenso Coffee Roasters dinh vi l1a thuong hiéu Nha Rang

uy tin, cung cap cac giai phap toan dién vé ca phé. Nh é R ang Intenso

Phan khuc: Trung cap, Cao cap (B2B), So cap (B2C)

Coffee Roasters in Viet Nam

Dich vu cung cap:

==

Wintenso

Freedom is a choice, good coffee come from the inside.

Ca pheé Phat trién Pao tao
chat luong cao san pham (Rang, pha ché...)
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®RAND ANALYSIS

1.2 NHU CAU VA KHO KHAN PRODUCT SALES
CUA THUONG HIEU

OFFLINE ONLINE
CUA HANGC SOCIAL E- E-COMMERCE
VZ\T LY COMMERCE Shopee
Ve Kinh doanh: Facebook

Intenso Coffee Roasters hién c6 cac kénh kinh doanh Instagram

offline/online cho cac san pham ca phé rang.

Riéng kénh kinh doanh online déu théng qua cac bén thu 3
nhu Shopee, Facebook, Instagram. TROBLEMS

e Khong gidi thiéu ducgc thuong hiéu, Kho tang d6 nhan dién

Chua c6 kénh ban hang chinh thuc. san pham mot cach toan dién thuong hiéu va san pham

* Khdng tap trung dugc ——= Kho t6i uu héa ban hang
traffic, dir liéu khach hang
\ A ) " Kho tdi uu hda trai nghiém
e Quy trinh bén thi 3 nhiéu

T —= khach hang, cham séc ho
budc rac roi phuc tap

trg khach hang




®RAND ANALYSIS

1.2 NHU CAU VA KHO KHAN
CUA THUONG HIEU

Vé Dich vu:
Intenso Coffee Roasters cung cap cac dich vu B2B nhu phat trién
san pham, dao tao pha cheé...véi co s& vat chat tot (may moc, tai

nguyén thién nhién, xu 1y chat thai) va cam két vé chat luong.

Tuy vay, hién chua cé kénh thoéng tin chinh thic gidi thiéu cac

dich vu nay.

SERVICES

ONLINE

DICH VU TAI X A ’ .
? CUA HANG CH CO KENH CHINH THUC
. VAT LY

PROBLEMS

* Chua co kénh didi thiéu, ——= Khach hang online khong biét
quang ba cac dich vu hién dén su ton tai cua dich vu

hitu

e Chua ching minh dugc nang

D Khach hang chua tin tudng va
luc / gia tri ma cac dich vu 5
khoéng chon su dung dich vu
mang lai cho khach hang



®RAND ANALYSIS

1.2 NHU CAU VA KHO KHAN
CUA THUONG HIEU

Veé Cong dong:
Intenso Coffee Roasters dat muc tiéu truyén cam hung, két noi
va phat trién cdng dong yéu ca phé viing manh, dac biét 1a véi

gidi tré.

Tuy vay, Intenso hién chua cé kénh thong tin chinh thuc chia

se, lan toa tin tuc vé nganh hay cong dong ca phé.

/) CONC BONG Tal X cHUA cO KENH CHINH THUC
CUA HANG
VAT LY

PROBLEMS

2 1A  re o1 A Kho két n6i va xay dun
e Chua c6 kénh gidi thiéu, Y oung

e e A . . dugc cong don
két noi cOng dong, chia se —= Jc cong S

tin tuc, xu huéng, 16i sOng, Khoé xay dung dau an phong

con ngudi trong nganh ca cach cua thuong hiéu trong

phé 1ong ngudi tiéu dung ca pheé




BRAND ANALYSIS
1.3 POI TUONG KHACH HANG

Trung cap, Cao cap

Chu Doanh nghiép, Chu quéan,

Barista....

So cap

Nguai tieu dung yéu ca phé

NHU CAU

Gia thanh phu hgp

San pham (chat luong, bao bi...)
phu hop nhu cau kinh doanh
San luong on dinh

Dich vu chuyén nghiép

Quy trinh thanh toan ro rang

Giad thanh hop Iy

Chat luong ca phé ngon, sach
Dich vu ho trg tét

Thuong hiéu c6 gu, phu hop
thi hiéu

Mua hang dé dang

NHU CAU TRAI NGHIEM CUA KHACH HANG
VE SAN PHAM / DICH VU

VE NOI DUNG
¢ Théng tin san pham ro rang, dé hiéu
e Thong tin gia minh bach

e Thong tin tin tuc - xu hudng, chinh xac, kip thoi

VE TUONG TAC

e Quy trinh lya chon, thanh toan don gian, dé hiéu

e Lién hé nhéan tu van, ho tr¢g nhanh chéng

VE THIET KE

e Thiét ké c6 du, tinh tham mjJ cao, truyén cam hung, hgp thi hiéu



PROJECT ANALYSIS
1.4 GIAI PHAP WEBSITE
KHACH HANG POI TAC

\ // Xay dung Website E-commerce 13 mot gidi phap
\\ Nhu cau / . s
\ p hiéu qua de:

\ I'rai nghiém ,

e Giai quyét nhiing khé khan va muc tiéu vé Kinh doanh,
WEBSITE ) ,
Dich vu, cua Intenso Coffee Roasters.
/ | \
/ | \

Cau noi thong tin / I \

Cau néi tu van | \\ e Giai quyét Nhu cau trai nghiém San pham, Dich vu cua
Cau néi ban hang / Cau noi thong tin | \ /

S 4 Cau néi tu van | \ Po6i tuong khach hang.

Cau n6i hau mai/ I \
/ Cau noi ban hang I \
/ Cau noi hau mai | \

/

\
PRoDUcT SALES




BRAND
AWARENESS
PRODUCT
AWARENESS

fﬁ"g NHAN DIEN THUONG HIRU

Truyeén tai Concept, Hinh anh, Cau chuyén

thuong hiéu, Thong diép, Tinh cach thuong hiéu

Truyén tai Noi dung San pham, Dich vy,

chuong trinh Hau mai

Thu thap dir liéu khach hang, traffic,
ti 1é tang trudng, ti 1€ chuyén doi...

Tang kha nang ban hang, ban dich vu

Xay dung co6ng dong yéu ca phé gop phan
phat trién thuong hiéu, nghién ciu thi truong

cling nhu tao nhiéu co hoi kinh doanh

PROJECT ANALYSIS

1.5 GIA TRI WEBSITE
MANG LAI CHO THUONG HIEU

WEBSITE

A 4

Intenso co§See Roasters

5%

—0-



PROJECT ANALYSIS

E%. TRAI NGHIEM VE NOI DUNG 1.6 GIA TRI WEBSITE
- MANG LAI CHO KHACH HANG
BROWSE Tim kiém, tim hiéu thong tin san pham, dich vu

chi tiét

COMPARE So sanh gia ca, do uy tin cua thuong hiéu dé dang

DDATE Cap nhat thong tin vé san pham, thuong hiéu WEBSITE
v T
nhanh chéng, chuan xac
BN TRAI NGHIEM VE TUONG TAC

YURCHASE bat hang, thanh toan... truc tiép de dang

REQUEST Yéu cau ho trg, feedback nhanh chéng

{@? n TRAI NGHIEM VE THIET KE

PERCEIVE Trai nghiém Thiét ké dep, tang cam hung




PART (I: WEB DEVELOPMENT PROPOSAL

Ul DESIGN PROPOSAL TECHNICAL PROTYOSAL
PE XUAT PE XUAT
THIET KE Co ﬁl‘? Sho p KY THUAT
2.1 Yéu cau khach hang <J o e
2.2 Tai nguyén san cé 2y

2.3 Phong cach thiét ké
2.4 Demo

2.6 Nén tang ky thuat
QOMMEV 2.7 Nén tang Back-end




Ul DESIGN PROPOSAL
2.1 YEU CAU KHACH HANG Web tham khao

Coffee Supreme

Hang muc menu can co:

.........

Whole Sale San pham Dich vu =i ol e

Giai phap B2B Sp B2C (Ecommerce) Dich vu B2B sen s s - POP THE EASTER FEAST WITH
SWEET SURPRISES
Story Library Human
Cau chuyén thuong hiéu Huéng dan pha, blog Thoéng tin néng hd, team I
Marou spent its early years scouring the Vietnamese

san xuat, nguoi tiéu dung... countryside for great cacao. In trial and error, we got lost in

such extraordinary places...

Cach hién thi nhém san pham: Cach hién thi théng tin san pham:

S

Marou Chocolate



https://coffeesupreme.com/
https://www.marouchocolate.com/

Ul DESIGN PROPOSAL

2.2 TAI NGUYEN SAN CO intenso

Thiét ké Ul sé tuan thu brand guideline cta Intenso Coffee Bra nd

Roasters dé dam bao su dong nhat va tinh nhat quan trong

nhan dién thuong hiéu. G u id el i ne

Tai nguyén san cé bao gom:

Color Pallete
, Tm“ﬂ \
Hé théng logo: \ in*enso ﬁtn+enso uc.:si'_lran:u:z-tz

Hé thong mau sac: . . . R

Typeface Overview

ROE: 242 242 242
CMYK:4 320
® FIFiFz

Hé thong font chir:

Primary: SVN-Averia Serif Libre Secondary: SVN-Pentastic

l l

Heading, N6i dung van ban Tiéu dé an tuong, Khoanh khac thuong hiéu




vl DESIGN PROPYOSAL
2.3 PHONG CACH THIET KE

Dua trén yéu cau va nguon tham khao cua khach hang,

chung t6i dé xuat st dung phong cach thiét ké nhu sau:

Concept Thiét keé:

VINTAGE MENU x SWISS GRID

Lay cam hung ti phong cach thiét ké menu c6 dién két hgp véi
hé thong thi€t ké ludi hién dai

Phong cach Thiét ke:
Flat, Minimalist, Visible Grid Line

Pac diem:

FLAT MINIMAL VISIBLE GRID LINE

Thiét ké phang, Thiét ke tbi gian Phan chia layout theo
Khong bo géc Nhiéu khoang trong dang ludi véi duong
Khong nodi khoi Khong trang tri hoa lusi mong ngan cach

(drop-shadow) ti€t phuc tap cac muc thong tin

VINTAGE

Swiss
Style

£, YOURCAFE =

- & f %
& MENU =
" _i LLLL LML & =,
- DFFEE_ COLDCOFFEE MAIN DISHES l
= _:M :: u s = schuricht
" mea Stader
- WO | oren i oy | o e warwna A

‘‘‘‘‘‘‘‘‘‘‘ - = - Ll [ L Prtmrhraieed - o b
uuuuuuu u ; = von rohr
P e e beethoven

. == | SNACKS oyl S neunte sinfonie

NONCOFFEE_ ===~ EXTAAS __

Imagining endlessly | Daing, we are creat
ideators, As Imagineers, wo unaarth &
and chromesames that make up our DN .

Frian innovatson, axceeding and explaring
i posgibilitios - this is what an sverage day locks like ot
Githeimagineors!

Unprocidond tublenos has kit oo
y Bt by werkplae,




ul DESIGN PROYOSAL

2.4 DEMO

e

R alg -

Mo Red s CemBBe  Red  Bpwaim BeWes P Wt e e

Mixed Packs

Sometimes Always is a boutique | ™™™

online bottle shop for =
interesting drinks from all walks of

life and schools of thought. We
feature lo-fi cult producers
alongside proven classics that

no wine collection would be
complete without,

Free Shipping =* On All Orders
$99+ Australia-wide

TR o we Gt  a  fe meae  le

o l:a..(.?-rands Céte Sancer|
Blanc 2022
$189.00

s

Demo 1

sometimesalways.com.au

(>e

SPACES -
BEDROOM
DINING
LIVING

SHOP PRODUCTS TABLES
NOW WITH

ALL INCLUSIVE

PRICES.

(>e

'RITUALS S521 —
ESSENTIAL HOME
OBJECTS

L

Demo 2

sar-studio.com



https://sar-studio.com/
https://sar-studio.com/
https://sometimesalways.com.au/

ul DESIGN PROYOSAL

2.4 DEMO

Hands

Shop now -3

salus.

Wash

Shop now -+

Moisturise

Shop now —+

Demo 3

salusbody.com.au

Hudson GavinMartin MENU
Tech
¥ TECH CAPABILITIES
Media
e | = mepiacaeamiLTiEs
- - . -
We get it, business is changing fast. ™
Our corporate, commercial advisory and dispute resolution services, help businesses of all sizes
navigate the constantly changing world of business in the digital age.
S
Hudson GavinMartin MENU

MEE AL

The long and winding road to royalties

It good news for visual artists, an amist resale soyalty scheme is
new on tie legislative osizon.

= READ MORE

Big boost to gaming

New Zealand game developers will receive an immediare funding
Doost fionm the Government to help suppoit the growth of local
studios. Butis it enough?

) READ MORE

One Act to Rule Them All

The “Hobbit law” is no more. The Screen Industry Workers Act
2022 (the Act) as now eceived the Royal assent and will come
into force on 30 December 2022,

= READ MORE

Power Up 2022

The retum of Armageddon Expo o Auckland last month brought a
welcome sense of normality for the New Zealand gaming industry,
which has been busy over the last vear. o what's been happening?

~» READ MORE

Has Paramount Pictures gone maverick?

Dl Hellywood heavyweight Paramount Piclures make the wiltdly
sueccessful Top Gun sequel after it had lost copyright? The
plaintiffs in new proceedings filed in a Californian comt say so.

- READ MORE

The Screen Industry Workers Bill

The Screen Bydustry Workers Bill (SIWE) will replace the
Employment Relations (Film Production Work) Amendment Act
2010 (better Known as the Hobbit Law),

= READ MORE

Social mediais only part of the problem

Facebook has hift the headlines again for the wiong reasons.
Whistle Bloweis are suggesting thar it las made decisions thar pur
profit before the safery and welibeing of its uses.

=# READ MGRE

Who owns the news?

Compensating for news in Australia has recemly been legislated,
what dizecrion will New Zealand go?

=} READ MORE

Creativity flows through highs and lows

VEX, animation and experlential ai sidio, Creature Post
diseovered how lockdowi was a time of immense ereativiey,

=3 READ MORE

Demo 4

Hudson Gavin Martin



https://salusbody.com.au/
https://hgmlegal.com/

Ul DESIGN PROPOSAL
2.4 DEMO

=ESTD 2

[talian artisan
bakery.

Daily making by ourselves

100% Italizn and GMO-free raw materials

View our produdls

+ DEST SELLERS |

Ruslic baguette

Piscover our fully craftsmanship

and traditional process,

$1.99

Demo 5

(Design only)

in Sk - 250 gr o Gluen free

Add to basket

- | FYLLA iergiia eare so8 pasiN- ST OB “ =) (=) [ ‘e | FYLLA oa " st _ =

Yeare d Cilig We create your
Lisbon, brand together.

wes ) A strong brand is a tool fo connect
- eople with your brand all around the
- ] — @ BRANDING P
2, R A , world.

e N

VIDED CONTENT
FEATURED
WORK

We specialize in creating amazing wek
experiences that people will love, baset
on your great ideas.

DESIGN

Demo 6

(Design only)



TECHNICAL PROTPOSAL

2.5 USERFLOW

T T T e Chung t6i da dé xuat Userflow (Luong trai nghiém ngudi dung)
“ va quy hoach Sitemap nhu sau:
------------------------------------------------------------------------- = =R ES ==
— | - Xem file Figma

° o | Emm Menu chinh bao gém cac muc:
Whole Sale oo -
San pham -------------- -»

~
Story
———————————— -»
Dich vu
J
)
Library
P —————————— -»
Human



https://www.figma.com/file/rIMZYGcFUGdd43b6K6VcAe/Intenso-Coffee---Sitemap?type=whiteboard&node-id=0%3A1&t=Zoes3Zo4F8e4SMRX-1

Figma

Thiét ké giao dién:

Figma

TECHNICAL PROPOSAL

2.6 NEN TANG KY THUAT

W00

COMMERCE

Front-end & Back-end:

Wordpress va Woocommerce



TECHNICAL PROPOSAL

2.7 NEN TANG BACK-END

THUONG HIEU (WEB ADMIN)

|

|

|

|

|

|

|

|

BROWSE REGISTER/ CHECK-OUT/ CHAT/ MANAGE MANAGE MANAGE MANAGE
LOGIN TRACKING SEND REQUEST PRODUCT ORDER CUSTOMER  MARKETING
Tim kiém, bang ky / Mua hang Quan ly nhém Quan 1y Quan ly Quan ly
tra cuu, loc dang nhap khoéng va sy hé san pham don hang danh sach banner
san pham tai khoan dang ky telé Cacl}l. i .O (thém, sua, xda) (thém, sta, khach hang marketing
;,' /thial xdba, trich (thém, sua, (thém, sua,
Tim kiém, Quan 1y . ap v ac Quan ly xuat béao loc, trich x0a, trich
) . , Theo doi mac , . . ~ A, )
tra cuu, loc théng tin . san pham cdo ban Xuat) xuét bao
4 x ) R don hang . )
chi dan cad nhan (thém, sua, x6a) hang) cao
Ho6 trg marketing)
Tim kiém, Quan 1y théng khach hang
tra cudu, loc tin dich vu (chat) Cap nhat
Tin tuc (thém, sua, x6a) tin tuc




THANK You

€ xua

Thy Cao

1

t bo
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Théang 3 / 2024




