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BRIEF RECAP




Summary

thinkbig TOPIK, created by Korea's leading educational company in thinkNgTOP' K

Edutech, rapidly improves your TOPIK score with skill-based,
customized Al learning, plans to approach Viethamese market with an

. - n 68
entry launch campaign. :
Writing Type 3
PR thinkbig TOPIK o=
e Establish initial brand awareness & recognition to ) ?f‘“‘f“"“"‘?‘"ﬁ:
CAMPAIGN niche audience through strong communication S witing Type
(®) Vocabulary List L. 05 U8 gvas: T8 7H 28 28442,
OBJECTIVES: strategy rﬁ -~ ou
e Geographic: Vietham -

0:n0
.I
L SAm’ L thai gian sam vl ‘mubn’ L thii gian mutn,

wi willy chiimg o8 ¥ mghia trdl nguoc nhau.

i dung chinh )

Marketing approach: _ — | ;,
PLAN & EXECUTE DIGITAL CAMPAIGN

Activate thinkbig Topik Introduce thinkbig Topik's Drive users to
on Social Media brand image & main points consider/engage




12 Expected Users Flow

thinkbig TOPIK

Awareness of : . .
thinkbig TOPIK Register For Test Trial 7 Days Trial

Buy 3 Month Package




Brand USPs [@1

- J : : : :
= Flexible online learning on PC or mobile app

E-Learning

TOPIK essential platform @e Al-based level test, personalized curriculum, and
A must-subscribe service Writing tutor
three months before Al support
taking the TOPIK exam
s
(é';?_' il Bl Real-time progress tracking and mock tests
v — e
Al Progress tracking
Fast TOPIK score boost
Providing the simplest, most 7&(
efficient, and fastest solution Support Vietnamese interface, content, resources

to boost TOPIK scores
Localized content




1.4

Brand Challenges

©

_(5)_

Many Vietnamese are unfamiliar with thinkBig TOPIK, making it harder to
attract users.

Vietnamese users’ skepticism toward E-learning quality, along with their strong
demand for proven success rates and social proofs, may pose challenges for
the brand during entry phrase.

Viethnamese market is already dominated by global and local TOPIK prep
platforms, YouTube content, and offline Korean language centers.

Many Vietnamese users prefer free or low-cost learning options. An attractive
pricing strategy with free trials and bonuses is necessary.

Without support for popular Viethamese payment methods (e-wallets, bank
transfers), Vietnamese users might be reluctant to sign up.
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21 Topik Guide I TOPIK

TOPIK Guide is an online platform dedicated to assisting learners in preparing for the Test of Proficiency in
Korean (TOPIK)
e Comprehensive Study Materials: including past exam papers, vocabulary lists, grammar
explanations, and practice questions tailored to the TOPIK exam structure
e Online Courses
e Mock Tests

Service

e University students

Target audience .+ High school students
: e Workers

USP e Exam-Focused Content
(Unique selling ;|  Accessibility
point) : e Resource-Rich Platform

i ® Social Media: TOPIK Guide maintains an active presence on platforms like Facebook and Twitter,
Communication sharing study tips, updates about the TOPIK exam, and engaging with the learner community.
Approach e Email Newsletters: Regular newsletters are sent to subscribers, providing study schedules, new
’ resource announcements, and motivational content to keep learners on track.
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Content Reference

TOPIK GUIDE

" 6 January - ¢ -
— ry Q&

Hanja of the Day & = 2! [Eat, food, meal]

Can you think of any other Korean words that contain this character?
Share your answers in the comments!

@ Join the Best Self-Study Course for TOPIK preparation by TOPIK
GUIDE. Check the link in the bio.... See more

T TOPIK T TOPIK
T TOPIK :A] [Eat, food,m T TOPIK
=4 [Eat, food, 1

NJA OF THE D/

v =4 - food '!'Ei - appetite PIK GUIDE to gé
AlH - restaur 12 - overeating FLRLTHLO YIS

oo 0

b

» 2JAb - have a me 4] - vegetarian
Al - amingia 1 company o e
ﬂ » A - restauran £4] - fiour-basec -and Vocabulary Not

v 7HAL - snack Al - breakfast iti?g{iuidc for TOPT.

. food, me: 27 T s
» 2|4] - eating ou

PIKGUIDE.CO

;5 to all the material

DPIKGUIDE.CQ
'"OPIKGUIDE.C LINK IN BI

= TOPIK GUIDE

[l 9 Janua -
— ry-Q

What does "1l 2tSHl" mean in English?

Check the answer in the next slide.

@ Join the Best Self-Study Course for TOPIK preparation by TOPIK
GUIDE. Check link in the bio.... See more

T TOPIK T TOPIK
X T TOPIK
Korean Quiz

: best TOPIK Prepara

Korean Quiz OPIK GUIDE to get a
t does "W 1 in the TOPIK Test
t does "jl_ﬁl_lﬁl-ag.l" il tructure and Question Patte

Lessons solving TOPIK pap
mar and Vocabulary Notes
Writing Guide for TOPIK II
ts available to answer doubt:
Reasonable Price
ceess to all the material

LINK IN BIO

rship ¢) Exchang

ship ¢) Exchang

d) Part-tim

Check answer

m

TOPIKGUIDE.COM

TOPIK GUIDE

@ TOPIK GUIDE
s 4 February at 09:30-Q
Solve this Q. 36 (Reading) from 36th TOPIK | test.

Read the following and answer the question.

# Join the Best Self-Study Course for TOPIK preparation by TOPIK GUIDE. Check
link in the bio.... See more

£¥ - See original - Rate this translation

T TOPIK
(ol E01Z 7P €22 A& A=A L,
36. Stk ( ).aEA ZojA Ayt

1) 2yt
2) &

3) 7Yt
4) 7EF Y}



Migii Topik offers comprehensive courses TOPIK exam preparation

. e TOPIK and EPS-TOPIK Exam Preparation: Migii TOPIK provides in-depth grammar and
vocabulary exercises along with a personalized learning path for those with an existing
foundation.

Service

e Korean learners with an existing foundation.

Target audience * Those preparing for the TOPIK or EPS-TOPIK exam.

USP i e Personalized learning path, customized for each learner.
: e Integrating advanced technology (Al, data analysis, virtual exam rooms).

(Unique selling point) e Extensive library of study materials and textbooks, free of charge.

. * Varied content formats on social media: single images, multi-photo posts, short content,
Communication and short videos.

Approach . e Focus on memes, Korean quizzes, and educational knowledge.
. e TikTok content emphasizes promotions, learning insights, reviews, and tips & tricks




24 Content Reference

@ Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK

@ Migii TOPIK - Ung dung luyé&n thi TOPIK & EPS TOPIK ¢ 6 February at 19:40- @

o 9 February at 22:19 - &

7 TINH NANG “SECRET" [T Al BIET TRONG APP CUA SOP MIGH 7
Ngoai mdy tinh nding bet seo Id ra thi dé sop gidi thidu may &m “xi ¢ rit" nay nha &
& Tif dién

khi ti thay ai d6 doc “01" 13 A
“o" thav v‘i ug”

2 thé gidi:

2o

Ti vyng Han-HaN HarAnh

g
TU PIEN
foif
dua chudt
qui dua chuit,

Q0|%
faiiif

aifi: dua chudt ngam mudi

SOIHE

5 D et vho Soon von
e S G o=
HUGNG DANTU LUANVIET  , _, .
- Wit iy 6
Q9 742 283 comments 36 shares sty o
QUET MA CHECK AUDIO
dY Like () comment A> Share cotim Odom 4 s cwn ~DAPAN
7o\ Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK =2\ Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK
"&' 27 January at 22:46 - & 8 January - @
. L]

Thu di dé lai 1 vang, ném qua dé lai mudn van content &
Mgdi cin banh keo Tét va diém Iai trén dinh 2024 13 die cii lich

\
.. | A . &

_STONG HOP NGU PHAP CUNG BIEU HIEN

Vao muc Ly thuyét -> Ngif phap -> Loc: Theo bigu hién dé thay phan Ngir phap siéu hay nay
nhaa

Hoe ngl phép nhu nay thi bae hiu, bao nhé, lai cén phin biét dude su khdc nhau dé dung cho
chudn nifa nhoé ... See more

G Mg phiip eding bidu hign

- " i
Ly thuyét
‘/MWM‘GME v}
N v
X TU vyng Ngir phéap Nang cao ! v DXng N/Knh o K| 2 @ ich ]
"o 5| AFELa ¥

F2l Aok oIS ; i B o W Theo bidu hign o DG Ko 13 + &/ C8 o

odtl 34!.1I?. AR Molodor T BT £ U =
' 3 ""or " < Figlt phitip ciing bHiu hkn i

od1 Gfu! S

T 1 = ™ 2
_ ] Theo biéu hién (303) i &
N d ALY Q@ 571303 T — =
— +4 \/g?:':"@lﬂz lw)
= o bt/ A4 Vamee== o
aa '°:oﬁ°.1£°:‘ Gl ‘dn_su!f“du-t- : e .
" 2% £ g odola! FICTE POl

.. Bbng hiEnh hi « XIS ~

MIGII TOPIK

7@\ Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK
\‘E. 3 February at 19:44 - &

HANH TRINH 60 NGAY HOC 1.800 TU VUNG TIENG HAN SAU TET

Day 1: Chét don tiktokshop, sin megalive, Iuu théng dong tién, hdi ndng ludng sau Tét, 18y ning
Iugng hoc tap
S6 tif vung can hoc: 1.830 tif

Cé lén toi gi ¢3

Q% 52 9 comments 5 shares

dY Like () Comment 4> Share

Chau Ngoc Tra My

Hay la shop thém tinh n&ng luyén thi bang lai tiéng Han di sép chif e hoc app khac
hong vd

1w Like Reply

& Author

Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK

Chau Ngoc Tra My mé sop c& d6 &£ tinh nang nay dé nghién ciu chac hét
mua quyt nha tinh iu

(75

1w Like Reply

7\ Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK

=g 10 January - Q o
Thua dgi 0-1
Hoc dét tiéng Han
=20D@ 190 29 comments 29 shares

dY Like () comment > Share

& Author
Migii TOPIK - Ung dung luyén thi TOPIK & EPS TOPIK
con gi dau hon chif “da ting” ...

(5

5w Like Reply



25 Master Korean Vietham

Master Korean Vietnam offers comprehensive courses in Korean

Service .
Target audience .
USP L .
(Unique selling i -
point) P
Communication :
Approach .

Beginner Korean: Taught by Vietnamese instructors.
Intermediate Korean: Taught by native Korean instructors.
TOPIK Exam Preparation + IBT Mock Test: Taught by both Viethamese and native Korean instructors.
Business Korean: Taught by both Viethamese and native Korean instructors.

University students
High school students
Workers

Pre-recorded video lessons, learn anytime, anywhere.

Integrating advanced technology (Al, data analysis, virtual exam rooms).

Verified instructor profiles for credibility.

Master Korean's teaching assistants provide 1:1 support during the first three sessions.
Dedicated community groups for each course.

Diverse content formats on social media: single images, multi-photo posts, short content, and short videos.
Focus on memes, Korean quizzes, educational knowledge, announcements, and promotions.
TikTok content emphasizes promotions, learning insights, and teaching recaps.



Content Reference

Master Korean Vietnam -
@ Yesterdayat10:21-Q
Cudi tudn khési déng bing mét bai tip nhéd dé 18n ké hoach hoc tap tudn mdi nhé ci nha. Tha
dap an phia dudi
Master Korean! Master Your Job!
Hé théing dao tao tiéng Han online hang dau dén tir Han Quéc.
T Hotline: 0912801848... See more

ol (__)S/8 Bol 2o
8

D. M8

. < masker
lkorean

Master Korean Vietnam -
'e 29 January at 06:54 - @
[B Chiic céc thay cé cing cac ban hoc vién nha Master Korean s& c6 mdt ki nghi Tét vui vé bén
gia dinh va ngudi than!!!
Ml = go] oMo el 224t D HEatalL uighch

Master Korean! Master Your Job!
Hé théing déao tao tiéng Han online hang dau dén tir Han Quéc... See more

See translation

WohHx|% WL,
s & B0l WoA D WEE Wk SHRE # o =g,
Chie ban m&! ndm méi an khang véa hanh phic.

M % o] B A2 Bor X2t BojLolA HEeE HuUch
Chic mimg ndm mai dng ba!
Con chic éng ba nhidu sifc khée gl

Tif wing tiéng Han chil dé bénh vién

Master Korean! Master Your Job!

Hé théng dao tao tiéng Han online hang ddu dén tir Han Quéc.
T Hotline: 0912801848... See more

| et Y et
Tif vung fiéng Han

g e

Master Korean Vietnam
e 9 February at10:31-@

"EAE H ol ¢ICk ngay ca dbi dép rom cling ¢é dbi cla nd.

w5 Nghia béng:

Day 1a mét cau tuc ngif Han Qudc, cd nghia Id moi ngudi hay mai thif déu cé ngudi holic th phi
hfp véi né. N6 thuiing dude sif dung dé an ii ai d6 dang that vong trong viéc tim kiém ngudi
yéu hodc ban ddi, hodc dé ndi ring moi thir déu cd chb difng ciia nd.

@ Vidy:

A: "T8i cam thay rat cb ddn. C6 1 tai sé khéng bao gid tim dude ngudi yéu."
B... See more

. ‘ master
korean

FNE

MASTER KOREAN VIETNAM

Master Korean Vietnam e
e Yesterday at 08:40 - &

Master Korean Vietnam
e 8 Februaryat08:12- Q&

Vira chdi game vifa 6n tif vung cung nhau. Ké
tén cac ti tiéng Han nao bat dau bang "= 0",
Ad truéc el

Master Korean Vietnam wee
e 4January-Q

= W =

Ca khong bdi sao song, hoc tiéng Han ma
khong phan biét dugc 1 Q!C}va 1 QICt (3%
YY) <

; 4
N \

L :

v

See translation

O% 57 6 comments 5 shares



27 Competitor Overview

Content is trend-driven, with a
strong focus on quizzes and
knowledge sharing.

update knowledge about the
TOPIK exam, and share tips/tricks
for exam participation.

engaging users with high interaction
through memes and knowledge
quizzes.

FACTOR | TOPIK GUIDE Migii Topik ' Master Korean Vietnam
: " e Extensive lib flarge, free study !
I l X ens.lve orary orlarge, ree sStUAY ¢ Build a unified brand image.
| | materials and exams. | .
: : : : : e Offer a diverse range of
e Continuous interactive . * Content focused on engagement .
STRENGTH | o . | . | courses.
| activities on social | and promotion. | . ,
| | . . . e Maintain an active presence
| e Active presence on social media. | ) .
. . . . . on social media.
| . Building a strong community. |
, e FB: 7K likes, 10K followers e FB: 69K likes, 79K followers
NUMBER I : fg :68I;I<|I:c(e)lsl,03\»/3el<r:ollows . o IG: 154 followers . o 1G:1.621 followers
| T e Tiktok: 21.2K followers o Tiktok: 23.3K followers
Maintain th i f Build th ' |f-
| alntalrl the brand image of a | ui dt. e brand image as a self-study " High brand recognition, building
. professional self-study TOPIK . app with a large, constantly updated | ) ,
| : . o : ' a consistent and professional
. preparation app, increase " library of materials. | hage
INSIGHT ' engagement with quiz posts, ~ Content is youthful and trend-driven, g€




TARGET AUDIENCE




3.1 St u d en t S Students preparing for Study in Korea (University / Higher education)

Level High school seniors, University students, Recent graduates

Location Urban areas (Hanoi, Ho Chi Minh City, Da Nang), Provinces with scholarship aspirations

Good TOPIK scores to apply for Study abroad programs in Korea
e Improve Korean language skills

e Struggle to find a comprehensive, step-by-step TOPIK preparation plan.

Pain e Struggle to boost TOPIK scores quickly due to limited study time.
Points e Overwhelmed by too many online learning resources. f
e Unfamiliar with TOPIK exam format, struggle with vocabulary, listening and writing.

e Seek structured study plans & mock tests.

» Take advantage of online resources and technology.

e Frequently engage in study groups, online forums to exchange study materials.

e Look for affordable yet high-quality learning options.

e Compare multiple study platforms before making a decision.

Behaviors e Open to self-paced online learning but still value guidance from experienced
teachers.

e Skeptical about e-learning platforms / self-learning compared to offline language
centers and teachers.

e Look for platforms with a large, constantly updated library of materials and
courses.




32 Job Seekers & Professionals | ioomarsot e o companes

22-35 years old

Level University graduates, professionals

Urban areas (Hanoi, Ho Chi Minh City, Da Nang), Provinces with strong South Korean
company presence

Location

Achieve quick TOPIK certifications to meet job requirements, working visas...
Improve Korean language skills

e Struggle to find a comprehensive, step-by-step TOPIK preparation plan.
=1 o Often lacks time for consistent self-study and offline school enrollment.

Points e Overwhelmed by too many online learning resources.

e Struggle to stay motivated, need progress tracking and quick results.

e Look for short, focused study sessions for efficient learning.

e Take advantage of online resources and technology.

Behaviors e Engage in online networking platforms for new opportunities and improvement.
e Look for affordable, flexible and instant-result learning options.

e Interested in career-related resources for better employment and job promotion.




33 T.A Characteristics

‘FBW, T .
o Comfortable with online learning platforms, apps, and digital study tools.
Understand the benefits of new technology, and willing to try before purchase.
Tech-Savvy
@ Study with a clear purpose: TOPIK certification for education, career, or migration.
Need learning methods with fast, measurable and guaranteed results.

Goal-Oriented

ﬂ Prefer flexible learning solutions that fit into busy schedules.
~—| o

Time-Sensitive

oow
Y Trust recommendations from friends, influencers, co-workers...when choosing study platforms.

Social-influenced




BRAND SPIRIT




41 Brand Spirit

00

vy COMPANION Your Study Partner Every Step of the Way

\% TRUSTED A Reliable Platform for Real Results
@ ERIENDLY A Sup!oortlve .& Encouraging
Learning Environment




COMMUNICATION
APPROACH




5.1

Insight

O

I don't want to start from scratch when I already
have a basic understanding. I need a quick, efficient
Korean learning solution that focuses on addressing

my weak points and helps me strengthen my score
for the important TOPIK exam.




Content Roadmap
LEARN FAST, MASTER TOPIK

PHASE AWARENESS ENGAGEMENT CONSIDER
Increase brand awareness for Educate and Attract Encourade product use and evaluate
OBJECTIVE ThinkBig as an effective self-study engagement through activities g peffectiveness
platform for TOPIK preparation. on digital platforms
Key visual

Learn fast, master TOPIK

ASSET
Facebook | Instagram | Tiktok
CHANELS Paid Ads
[ 3 Posts/Week ]
Brand & Product : Brand & Product : Brand & Product
% I 25% I 20%
AWO 60% I 5% i 0%
glﬁ_g—gxl]?;ON Promotion & Engagement I Promotion & Engagement 1 Promotion & Engagement
activities : activities : activities
10% : 30% : 45%
Tips & Tricks Learning Tips Learning Tips

30% 45% 35%




5.3

Content Pillar
LEARN FAST, MASTER TOPIK

BRAND & PRODUCT

Try ThinkBig: 7 days - Boost your score
by 10 points

Sharing from ThinkBig user: How I went
from TOPIK 2 to TOPIK 5 in 3 months
7-day review challenge - “Try ThinkBig:
7 days - Boost your score by 10 points”
Conquer the Writing section with Al
tutor assistant

Introducing USP off the app: App
walkthrough, USP breakdown, feature
highlight

Introducing brand value

PROMOTION &
ENGAGEMENT ACTIVITIES

Interactive mini-game - "What score will
you get in the upcoming TOPIK exam?
Memes about studying for the exam:
"The mood before, during, and after the
TOPIK exam.

Learn TOPIK grammar in a fun way with
Korean drama versions.

Duet: Play the leading lady in a Korean
drama, speaking like a native.

Catch the hottest trends and blend
them into learning for better
memorization.

TIPS & TRICKS

The confusing vocabulary that 90% of
TOPIK candidates get wrong!

Effective study tip: "Study 10 minutes a
day but remember it like you studied for
an hour!"

What's the biggest challenge for TOPIK
candidates in the writing section?
Working for a Korean company? You
need a TOPIK certificate - here are 3
interesting facts.

Want to apply for a scholarship in
Korea? What TOPIK score do you need?
Challenge yourself to learn vocabulary
in minutes every day with quizzes



>4 \fisual Direction

Main direction
Visuals for thinkbig TOPIK in Vietnam will closely align with

the established platform interface, to ensure consistency and
reinforce brand awareness. th'ﬂkb'Q I opl K

mEEe S Gbes A LLLl e d

o -
Level up TOPIK

Tone & Mood

< Friendly > < Trustworthy > < High-tech )
( Exciting ) ( Motivating ) - __owe

L L]
.y

[rey
Wl g
H

Design Style

(" wodem ) ( wimmatse ) ()
(" oyamic ) ( colorslock )




Visual Direction

Color Palette

v O

CONFIDENT GROWING EASY SUPPORTIVE
EMPOWERING SUCCESSFUL RELIABLE INSPIRING




56  Visual Direction

Designh Examples

%

. headspace Goomj';le for Education | |ea rn i ng a
Save time grading .

4 weeks of with Google |0 nguage IS

Headspace Assignments vad

can improve Q@‘G' nB hard.

focus by 14%. E— that's whg

+ wemadeit
= fe%ing fun.

A

R R T




.7  Visual Direction

Designh Examples

Inscription August 23 - September 04 ° I

. Every Saturday,
Duration September 10 - October 08

(10am- 1pm, 3 hours)
®
THTPIK




5.8

Amazing Thu Ha

TikTok: 53.9K Follower

Practical Experience: A former international
student who took the TOPIK exam, Ha
understands the challenges of self-studying
and exam preparation.

Daily Usage: Working at a Korean company,
Ha uses Korean every day, ensuring a
practical and realistic evaluation of the app.
Cultural Insight: Married to a Korean, Ha has
real-life experience in communication and
culture, allowing for a well-rounded
assessment.

Credibility: With a stable following and
previous insights on learning Korean, Ha's
review carries significant influence.

Social Booking-KOC

Binh An & Seoul

TikTok: 14K Follower

o Study Abroad Experience: Binh An, a

communications student in Korea, has
firsthand experience studying and living
there, giving her deep insight into Korean
learners' needs.

Relevant Content: Her channel focuses on
sharing study abroad experiences and life in
Korea, attracting those interested in learning
Korean and Korean culture.

Strong Engagement: With 14,000 followers
and nearly 294,000 likes, Binh An’s channel
has high engagement, ensuring the app’s
message reaches a wide audience.

o e n
Tiéng Han cung Mayu

TikTok: 85.9K Follower

Korean teaching expertise - The creator
shares lessons on pronunciation,
grammar, and daily conversation.

Strong community - With 86K+ followers
and 1.1M likes, the channel is trusted by
Korean learners.

High-quality content - Videos cover various
aspects of Korean, ensuring a well-
rounded learning experience.

Engaging teaching style - The creator
makes learning easy, clear, and enjoyable.


https://www.tiktok.com/@amazingthuha?lang=vi-VN
https://www.tiktok.com/@pyeongahn__?lang=vi-VN
https://www.tiktok.com/@pyeongahn__?lang=vi-VN
https://www.tiktok.com/@thuy.hoc.t.a?lang=vi-VN
https://www.tiktok.com/@mayussaem

9 Social Booking-KOC

Thuy Duong (lam IT & Han®) Hanh M&c E3:s:

TikTok: 13.3KFollower TikTok: 117.8 KFollower

e Expertise in Korean language & culture - The channel e Expertise in Korean language - The channel focuses on teaching

consistently shares high-quality content about learning and sharing knowledge about the Korean language, attracting a

Korean and understanding Korean culture, making it a great large audience interested in learning it.

fit for reviewing a language-learning app. e Relevant audience - Most of the channel's followers are students
e Personal experience - The creator has firsthand experience preparing for the TOPIK exam, making it an ideal platform for

in learning and using Korean, providing an authentic and promoting the Thinkbig TOPIK app.

insightful review. » High engagement - The channel has strong audience interaction,
e Engaged community - With a large and active audience of ensuring that information about the app reaches a wide audience

Korean learners, the channel helps promote the app to the and receives valuable feedback from learners.

right target users.

e Clear and engaging presentation - The creator delivers
information in a fun, easy-to-understand way, making the
review more accessible and effective for viewers.



https://www.tiktok.com/@cinderellainkorea
https://www.tiktok.com/@thuy.hoc.t.a?lang=vi-VN
https://www.tiktok.com/@hanhmoc02?lang=vi-VN

>-10 Social Booking-KOC

SUGGESTION FOR ADDITIONAL TALENT FOR THINKBIG TOPIK REVIEW VIDEO

‘f)_} Talent like Brand Ambassadors and Brand Ambassadors and Influencers
Education Experts add credibility, \J help the video reach a larger audience

making the video more trustworthy. and generate more interest.

Builds Credibility Expands Reach

LIKE 6
G o - Y ol
& SHARE icro-Influencers and Communlty Talent ensures hlgh-quallty content,

Figures have highly engaged presenting the brand in a polished

Increases audiences, easily attracting attention Professional and professional manner.

Engagement and shares. Quality

w
w
[Ib Influencers and Brand Ambassadors
@ In-house Talent and Actual Users ﬁﬁélj] y

create a closer connection. makin can drive viewers to download the
Authentic and , g

the video more relatable. Encourages Action app an(.:l ehgage W'th, t.h.e community,
Relatable Content increasing user acquisition.

REF: TALENT FOR TOPIK REVIEW VIDEO THINKBIG



https://www.tiktok.com/@cinderellainkorea
https://www.tiktok.com/@cinderellainkorea
https://www.tiktok.com/@vivianvydinh/video/7424793949958720775?q=review%20app%20h%E1%BB%8Dc%20ti%E1%BA%BFng%20H%C3%A0n&t=1739867433888
https://www.tiktok.com/@vivianvydinh/video/7424793949958720775?q=review%20app%20h%E1%BB%8Dc%20ti%E1%BA%BFng%20H%C3%A0n&t=1739867433888
https://www.tiktok.com/@vivianvydinh/video/7424793949958720775?q=review%20app%20h%E1%BB%8Dc%20ti%E1%BA%BFng%20H%C3%A0n&t=1739867433888

Talent Video Reference

N B
Hilokalllalmot app N

noi chuyen'mién phi
voinguoi Han

EF

Below are some reference documents/information



https://www.tiktok.com/@tienghancohienn/video/7363829512485735697?q=appp%20h%E1%BB%8Dc%20ti%E1%BA%BFng%20g%C3%A0n&t=1739871197359
https://www.tiktok.com/@saohoctienghan/video/7449363044397780242?q=appp%20h%E1%BB%8Dc%20ti%E1%BA%BFng%20g%C3%A0n&t=1739871197359

Digital Aproach




6.1 Framework

Objective Increase Followers Increase Website Traffic

Channel € instoguam € sustaguam J

Targeting University Admission (aged 18-22)  University Admi§sion (aged 18-22) students (aged 15-17)
Job Opportunity (aged 22-26) Job Opportunity (aged 22-26)
KPI 3,553 followers 14.257 clicks
Allocation '
$1,662 $4,277
Budget

(28%) (72%)

( Quotation Link )



https://docs.google.com/spreadsheets/d/12JLhjKISof8nGUg7U3sxJZbu0fD13U4K4RZKipX204E/edit?gid=1804261574#gid=1804261574

6.2 Customer Switch Journey On Digital

METRIC

(%)
oc
T
S
@)
—
=
@)
w
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CONSUMER TARGET
FUNNEL AUDIENCE
Awareness

Spread out to Meta,
Instagram and Tiktok

=

University
Engage Admission
Click ads and
visit website
@ VIS_H
Visa

3 Month Trial

Stimulate to
register 3
month trial

&

Job
Opportunity

Residency

CAMPAIGN
OBJECTIVE

WEBSITE TRAFFIC
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CHANNEL

f




63 Meta Targeting (Facebook, Instagram)

] 01

. 03

Device Targeting

Device targeting: Tablet, phone users

| 02 Meta Interest Groups

Target people who are interested in Korean
language, Korean Company,...

create look-a-like audiences who have interacted
with the page

University Admission (aged 18-22)

Job Opportunity (aged 22-26)

Retargeting

People who have interacted in the past and have
not interacted with the page in the past 30 days




64  Tiktok Targeting

7

AD SPECIFICATION

Tiktok Interest Groups

Channel: Tiktok
Format: Infeed ad

‘‘‘‘‘

Up to 60 seconds, full-screen video, set to
auto-play with the sound on

Users can click on Download button

Strongly traffic users to website with
multiple touchpoints

Easy to create, no need to build an
account first

Supports external and internal
website, as well as App downloads

Strong and clear CTA

Target for people who are
interested in Korean language,
study Korean language,...
Students (aged 15-17)

1 ga
et




6.5  Expected KPIs Results

Overall

\l/

= 4 TN D

CLICK TO WEBSITE

FOLLOWER

3,953 14,257
N Y N Y




66  Media Report

Media report is a very important stage in any Media Plan, especially on Digital, we can track and measure the journey
of potential customers.

Therefore, to serve this campaign well, we will have daily tracking & periodically ODs wiill Csend reports weekly/monthly)
(at the end of the campaign) for convenience in observing and optimizing.

These reports will be created Cusing Google Sheet, PPTX.)
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THANK YOU




